
FUNDRAISING HANDBOOK

Fundraising events are a special way to 
honour and support our loved ones and 
all Albertans facing cancer.

We hope this handbook is a helpful tool as you 
plan your event





Thank you for your interest in hosting a third party fundraising event in 
support of the Alberta Cancer Foundation. We want to support you in 
making your event successful! Before planning your event, please read 
through the below document. This handbook is designed to provide 
you with comfort as it contains logistical planning information and it can 
answer questions you may have. Please do not hesitate to contact us at 
victoria.ross@albertacancer.ca should you have any further questions!

Alberta Cancer Foundation

Fundraising Handbook
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The Alberta Cancer Foundation is proud to be the official fundraising 
partner for all 17 Alberta Health Services cancer centres. Thanks to the 
generous support of the community through all types of events, from 
bake sales and head shaves to galas and golf tournaments, we are able to 
invest in initiatives and programs that have a direct impact on Albertans 
facing cancer. Your event will help create more moments for Albertans. 
Facing cancer is used twice pretty close together.

Introduction

About the Alberta Cancer Foundation

Every day, 53 Albertans hear the words “you have cancer”. The Alberta Cancer Foundation aims 
to make a difference today, for every Albertan that is touched by those three words.

Like our donors, we are impatient. We are pushing for faster results that will improve the lives of 
patients across the province, until we achieve our vision of a cancer-free future. 

This vision is bold. To realize it, we have to do things differently. We take a strategic approach 
to investing donor dollars towards initiatives and programs that will directly impact cancer 
patients. Every investment we make is focused on detecting cancer earlier, treating cancer more 
effectively, improving patient quality of life, and reducing cancer risk.

Event organizers can choose to designate funds raised by their event to a number of different 
areas including:

AREA OF GREATEST NEED
Make the largest impact for Albertans facing 
cancer. With your help, we can accelerate research 
discoveries, translate them to our patients faster 
and create patient-centered care throughout 
every cancer centre in the province. From the first 
symptom to survivorship, our goal is to deliver 
expert care and support for patients and families. 
With you, we can help ensure the best possible 
treatment outcome for patients and their loved 
ones. Should we mention the Albertans Helping 
Albertans here to get people used to the idea?

CANCER CENTRES

• Barrhead Community Cancer Centre
• Bonnyville Community Cancer Centre
• Camrose Community Cancer Centre
• Central Alberta Cancer Centre, Red Deer
• Cross Cancer Institute, Edmonton
• Drayton Valley Community Cancer Centre
• Drumheller Community Cancer Centre
• Fort McMurray Community Cancer Centre
• Grande Prairie Community Cancer Centre
• High River Community Cancer Centre
• Hinton Community Cancer Centre
• Lethbridge Community Cancer Centre
• Lloydminster Community Cancer Centre
• Margery E. Yuill, Medicine Hat
• Peace River Community Cancer Centre
• Tom Baker Cancer Centre, Calgary

CANCER TYPE
By investing in a specific type of cancer, funds 
raised will go towards supporting patients 
at every stage of their cancer journey, from 
diagnosis to survivorship/palliative care.

• Bone & Sarcomas
• Brain & Central Nervous System
• Breast
• Cancer of the Blood
• Colorectal
• Endocrine
• Gastrointestinal
• Head & Neck
• Kidney & Bladder
• Lung
• Men’s Under the Waist Cancer
• Prostate
• Skin
• Women’s Under the Waist Cancer

SPECIAL PROGRAMS
• Cancer Prevention & Screening
• Clinical Trials
• Patient Navigators
• Patient Financial Assistance Program
• Research
• Clinical Trials
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I had just moved back to my hometown of 
Medicine Hat from Calgary, and had started my 
dream job in community development - then that 
all came crashing down.

At first I thought it was just a flu, but I just kept 
feeling worse. It was February 4th when an 
oncologist came in and told me I had acute 
lymphoblastic leukemia, that it was very aggressive, 
and that if I didn’t move forward with treatment 
right away, I had two weeks to live.

I started treatment the very next day. I stayed at 
the Tom Baker Cancer Centre for a whole month. 
The medical staff were so kind, genuine, and 
compassionate. They knew that Calgary wasn’t 
home for me, but made sure I felt at home.

After a year, I was given the okay to complete the 
rest of my treatment at the Margery E. Yuill Cancer 
Centre in Medicine Hat.

I didn’t know what to expect with the transition, 
but it was amazing. There, I had the opportunity 
to work with the Alberta Cancer Foundation’s 
Patient Navigator Program, which made sure I was 
receiving support.

My last day for treatment was May 9, 2018. I 
actually scheduled my appointment so that most 
of the staff I knew were working, to share that 
moment with them.

As of September 2018, I am in remission, working 
again, and that has been exciting. I had the best 
of both worlds being supported by the Tom Baker 
and Margery E. Yuill Cancer Centres.

“The staff at the Margery E. Yuill Cancer Centre 
are basically like family to me,” 

says Anabell Marroquin

Anabell Marroquin

lymphoblastic leukemia survivor
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Step 1: Getting Started

 � Decide your type of event & select a date 
and time

 � Create a work plan and timeline, include 
your budget and how many people you 
would like to attend

 � How will you fundraise - ticket sales? 
Registration fees? Donations? Auction? 
Sales?

 � How will you collect funds - online? At the 
event?

 � How will you cover expenses? Please note 
that donations cannot be used to cover 
expenses

 � Will you need help with logistics and 
planning? An event committee with friends 
and family can be helpful!

 � Be aware of tax receipting rules and 
regulations (Canada Revenue Agency)

Step 2: Contact the Alberta Cancer Foundation

 � Contact us and submit a Third Party 
Fundraising Agreement

Step 3: Wait for Our Feedback

 � A Community Relations contact will provide 
you with feedback

 � After approval of your event, you will be 
sent and endorsement letter and event 
toolkit

Planning Checklist

Step 4: Event Planning

 � Source venues and services

 � Prepare promotional materials, 
and request the Alberta Cancer 
Foundation’s approval of items 
that include the Albert Cancer 
Foundation logo

 � Determine rentals, food/beverage 
needs (if applicable)

 � Determine decor, entertainment 
needs (if applicable)

 � Secure any required permits and 

insurance

 � Identify and solicit sponsors            

(if applicable)

 � Recruit volunteers - ask us how the 
Foundation can help you with this!

 � Establish a team of volunteers to 
help with the set-up, execution, 
and clean-up of he event. Develop 
an action plan and determine each 
volunteer’s role during the event

 � Create and execute promotion plan 
- don’t forget to create a Facebook 
Group and/or Event for your event!
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Step 5: Event Time!

 � Delegate tasks to your volunteers, provide 
clear guidelines, rules and timelines to 
support your volunteers in their roles

 � Manage volunteers

 � Promote your event on social media and be 
sure to tag us in all your posts:

Instagram - @albertacancer
Facebook - @albertacancerfoundation
Twitter - @albertacancer

 � Document your event with photos and 
videos (be sure to get permission to 
photograph your attendees!)

 � Have fun and enjoy all of your hard work!

Step 6: Enjoy the Success

 � Formally thank all of your attendees

 � Come visit us for a cheque presentation and 
tour of the Cross Cancer Institute or the 
Tom Baker Cancer Centre

 � Send the Alberta Cancer Foundation some 
photos and highlights showing your events’ 
success

 � Complete the Event Reconciliation Form 
and submit the proceeds to the Alberta 
Cancer Foundation

 � Register your event with us again for the 
next year!

 � Be proud and celebrate your success!!
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The biggest event of the year at the St. Albert 
school, the Bike-A-Thon brings students and 
faculty together to raise money for cancer 
research and care. Students sign up in January 
as teams of 10 to 12, and each team must raise a 
minimum of $1,500 to take part. They fundraise 
through bottle drives, bake sales and selling 
homemade items like badges in front of local 
grocery stores. They also ask for pledges, creating 
their own pledge pages through the Alberta 
Cancer Foundation website. Then, during the event 
itself, students ride for 48 hours on stationary bikes 
in the cafeteria, taking one-hour shifts among 
team members. The determined bikers are kept 
entertained by live bands, movies, competitions 
and even a hypnotist.

Since the event’s launch in 2004, the students 
of Bellerose have peddled enough kilometres to 
travel approximately 17 times around the globe.

Bellerose has raised $2.4 million for Alberta 
Cancer Foundation in support of cancer 
research at the Cross Cancer Institute.

Bellerose Composite 
High School’s 
Bike-A-Thon



9

We can help you!

When choosing the Alberta Cancer Foundation for your fundraiser, we can provide:

• An online fundraising page to share with supporters
• A member of the Community Relations team who can assist you with your fundraising
• Donation support: online and offline tools to collect donor information and donations
• A Letter of Endorsement that can be used to support your fundraising efforts when asking     

for donation or sponsorship
• Promotion on the Foundation website and social media
• Templates for collecting event proceeds, sponsorship packages, media releases, and bid sheets
• Frequently asked question on auctions, CRA guidelines, raffles and liquor licenses
• Signage, tent cards and banners to use at your event
• Print materials such as - Dollars at Work and Leap magazine
• Based on availability, time and resources, volunteers and Foundation representatives may be 

able to attend your event
• Auction items to help raise additional funds in auctions or prizing, dependent on availability

Hosting an Event

APPROVAL
Approval from the Alberta Cancer 
Foundation is required prior to hosting a 
third party fundraising event. Approval is 
based on the type, theme and financial 
viability of the event/initiative. The event/
initiative must be in accordance with the 
Alberta Cancer Foundation’s mission, 
vision, and values. Learn more here. 
Event organizers must submit a third 
party fundraising agreement and receive 
approval from an Alberta Cancer Foundation 
representative. Thank you for choosing us, 
we look forward to working with you!

PLANNING
We are pleased to pair you with your own 
Community Relations contact who will be 
there for you every step of the way to make 
your fundraiser a success! Our experts will 
support you in your fundraising initiatives to 
make the biggest impact.

EVENT FINANCIAL ASSISTANCE
Please be advised that the Alberta Cancer 
Foundation is unable to provide financial 
assistance to third party events/initiatives. 
By publicly naming the Alberta Cancer 
Foundation as the beneficiary of your 
fundraiser, you are required to submit to the 
Alberta Cancer Foundation the full amount 
of the proceeds raised on our behalf (after 
expenses) within 45 days, along with a full 
accounting of monies including donor lists 
and any advantages received by the donors. 
If you intend to offer tax receipts, this must 
be PRE-APPROVED by the Alberta Cancer 
Foundation. 

INSURANCE
It is the responsibility of the organizer, 
at their own cost and expense, to obtain 
liquor and event licenses and permits, as 
required. Copies must be submitted to the 
Alberta Cancer Foundation prior to the 
event/initiative. Upon approval of an event/
initiative, the Alberta Cancer Foundation’s 
insurance will provide coverage for the 
event/initiative.  Your Community Relations 
contact will discuss the parameters 
surrounding insurance coverage. 

OTHER THINGS TO CONSIDER
What we can do: share ideas with you 
on how to secure auction items and 
alternatives to raffles!

What we can’t do: purchase items for 
auctions, apply for raffle licenses, or provide 
lists of our donors, sponsors or volunteers.
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FAQ’s

Yes, the Alberta Cancer Foundation provides gift-in-kind tax receipts. In order to 
qualify for a receipt, donors must supply a proof of fair market value (e.g., a receipt, 
proof of purchase, invoice or appraisal) for the item*. Proof is required by the 
Canada Revenue Agency for the Alberta Cancer Foundation to issue a tax receipt. 
If you intend to offer tax receipts, this must be PRE-APPROVED by the Alberta 
Cancer Foundation. 

* Items valued at more than $1,000 must provide an external appraisal.

Do you provide gift-in-kind tax receipts?

Yes, all donations made online receive an emailed tax receipt within 10 days. Isn’t 
online tax receipting immediate? If IMDS have to mail one it is within 10 days?
If you do not receive your receipt within 10 days, contact the Alberta Cancer 
Foundation. 

Do online donation receive a tax receipt?

No, registration fees do not qualify for a tax receipt, in compliance with the Canada 
Revenue Agency guidelines.

Do registration fees receive a tax receipt?

Businesses receive special recognition for sponsorship and therefore, sponsorship 
is an advantage. The fair market value of the advantages cannot be calculated. 
Businesses will receive a general receipt, not an official income tax receipt, so that 
they may be able to include the sponsorship costs as advertising costs.

Sponsorship payments cannot be made online – please call your community 
relations contact to process your payment over the phone. Alternatively, a cheque 
can be mailed in, with the event name listed on the memo of the cheque.

Do sponsors receive a tax receipt?

Yes, we will provide sample pledge sheets or general donation forms in the event 
toolkit. Once you submit these form with all cheques (payable to Alberta Cancer 
Foundation) your donors will receive a tax receipt in the mail. Please advise donors 
to list the event name in the memo line. If you intend to offer tax receipts, this 
must be PRE-APPROVED by the Alberta Cancer Foundation. 

Are there ways to collect pledges or donations offline?

• Registration/ticket fee
• Find sponsors to cover portions of your event (entertainment, food          

and drinks
• Silent auction, sell items at your event (t-shirts)

*Hint: to secure sponsorships, contact local businesses and individuals. Many 
times, vendors will provide discounted rates upon hearing about the cause. You 
can then reciprocate and promote your sponsors so they gain free exposure.

There are expenses associated with hosting my event. 
How do I cover these costs?
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This is a great idea! You can:
• Have signs at your event
• Have logos on print materials noted as a sponsor
• Make announcements during the event
• Use social media to you advantage - post shout outs and/or comments   

(ex. Facebook recommendations, Twitter mentions)
• Send a hand written note or thank you card - this adds a personal touch 

and shows your appreciation!

How can I recognize contribution and donors?

• Social media! This is a great and effective tool to publicize your event. You 
can use Twitter, Instagram, and Facebook

• Create an online fundraising page and share it with your friends and family
• Talk to people! Use your network of friends and family to spread the word 

about your event. You may be surprised by how well this can work to gather 
more numbers for your event

• Spread the word by creating an online fundraising page and share it with 
your friends and family. Email the link of your page to your network, post it 
on social media and encourage others to do the same

How can I spread the word?

Visit the Alberta Gaming and Liquor Commission website here. The Alberta Cancer 
Foundation is unable to apply for or obtain a license or permit on your behalf. 

Who do I address the cheque to and mail the donations to?

• All cheques must be made out to Alberta Cancer Foundation. Please have 
your event name referenced in the memo line of each cheque

• Cheques should be mailed to:

Alberta Cancer Foundation
Attn: Donor Services
710 - 10123 99 St. NW
Edmonton, AB T5J 3H1

• Please do not mail cash
• Donations can be made online here or in person at our Calgary or 

Edmonton offices
• To issue a tax receipt we require - full name, home address and contact 

information for each donor
• Our charitable registration number is 11878 0477 RR0001
• We follow all CRA guidelines for receipting
• We follow the AGLC guidelines for licenses and reporting of raffles and 

50/50 draws. Please note that we are unable to apply for licenses or 
perform the reporting required by AGLC on behalf of third party events. 
We recommend fundraising opportunities such as auctions, products by 
donation, or skill based competitions instead

How do I find out what licenses (alcohol and/or raffle) I need for my event?
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Alberta Cancer Foundation Fast Facts

Ask your Community Relations team member for some key messages on 
the Alberta Cancer Foundation and the fund that you would like to support. 
Communicating these facts will help others understand how they can also create 
a positive impact on cancer patients. 

• Every year, 600 Albertans 
survive cancer that would not 
have survived 25 years ago

• There are 53 Albertans every 
day who hear the words, “you 
have cancer”

• Almost 60,000 patients visit 
Alberta’s cancer centres 
annually

• In the last year, there were 
more than 600,000 patient 
visits to cancer centres in 
Alberta

• One in two Albertans will hear 
the words “you have cancer” 
at some point in their lifetime. 
One in four will not survive

• There are more than 120,000 
cancer survivors in Alberta

• Lung, breast and colon cancer 
are the three most prominent 
cancers in Alberta

Statistics

• Alberta’s Tomorrow Project is a 
long-term study investigating 
why some people get cancer 
and others do not. It has 
recruited a total of 55,000 
Albertans

• Over the past five years, more 
than 6,000 Albertans have 
taken part in 500 clinical trials

• In 2017, Alberta Cancer 
Foundation’s Patient Financial 
Assistance Program was 
accessed more that 5,364 times 
by 981 families across Alberta

• Rural communities have access 
to the mobile mammography 
unit that travels more than 
13,000 km each year

• On average, 5,288 patients 
in rural Alberta accessed 
their local Alberta Cancer 
Foundation Patient Navigator  
in 2017

• Through the screening for 
distress program, over 10,000 
patients have been connected 
to timely supports and services

Alberta Cancer Foundation Impact Statistics



Nine-year-old Alida told her best friend Leah, who is also 9, 
that she wanted to shave her head for cancer. Leah agreed 
and from that exchange, “Alida and Leah’s Cancer Quest” at 
Prairie Waters Elementary School in Chestermere was born.

With the goal of raising $1,000 for the Alberta Cancer 
Foundation over three months, the friends put together 
posters advertising their campaign. With support from “the 
cancer club” (a group of 16 students who helped with the 
campaign) and teacher Janet Chapman, they held a bake 
sale in February and a loonie drive in the first two weeks of 
March, but the highlight of the fundraising effort took place 
on March 19 during a school assembly.

At the assembly, and in front of the school, Alida shaved her 
head along with Kristina Rentz, the school’s Vice principal, 
and teacher Jeff Morey. (Leah had decided earlier on to dye 
her hair bright pink instead of shaving it off, because, in her 
words, “My hair is way too short already.”)

Alida and Leah have raised more than $10,000 for 
the Alberta Cancer Foundation.

Alida and Leah’s
Cancer Quest

Allan ‘Sandy’ MacDonald, and his German Shepherd, Greb, 
count the kilometres as they travel all over Canada and the 
United States on a motorbike, raising money for cancer patients 
and families.

It all started when Sandy created a Facebook page for his former 
dog, Winky. For ten years, Sandy rode over 90,000 kilometres 
along with Winky in a trailer behind his motorcycle. They 
amassed a huge social media following and one of their first and 
biggest fans was Patty Patterson from Las Vegas. In 2005, Patty 
passed away from lung cancer, just days after meeting Sandy 
and Winky for the first time.

Since then, Sandy chose to dedicate the ride to Patty and donate 
the proceeds to the Alberta Cancer Foundation. After Winky 
passed away, Sandy continued to fundraise and  hosts an annual 
ride in honour of Patty, alongside his new counterpart Greb, in 
a side car. His event continues to grow with a fundraising BBQ 
now added by local Fort McMurray Harley Davidson Dealer.

As of 2019, Sandy and Greb have raised over $8,800 for 
the Alberta Cancer Foundation, creating more moments 
for Albertans facing cancer.

Sandy and Greb’s
Motorcycle Ride
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• Please include the name of your event on all items sent or returned to the 
Alberta Cancer Foundation

• Please do not mail cash
• Donations can be made online here or in person at our Calgary or 

Edmonton offices
• To issue a tax receipt we require - full name, home address and contact 

information for each donor
• Our charitable registration number is 11878 0477 RR0001
• We follow all CRA guidelines for receipting

Who do I address the cheque to and mail the donations to?

• All cheques must be made out to Alberta Cancer Foundation. Please have 
your event name referenced in the memo line of each cheque

• Cheques should be mailed to:

Alberta Cancer Foundation
Attn: Donor Services
710 - 10123 99 St. NW
Edmonton, AB T5J 3H1

Helpful Information

Choosing the Right Idea for You

Think of your network of family and friends and what would appeal to them. 
Here are some packages with different types of event ideas:

School Fundraising Events 

Corporate Fundraising Events

https://www.albertacancer.ca/create-your-own-event/#school-toolkits
https://www.albertacancer.ca/wp-content/uploads/CorporateGivingGuide_V5-singlepages-web.pdf
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In December 2013 when Henry Schultz was first 
diagnosed with stage four renal cell carcinoma, his 
future looked brief and bleak. About a week later, 
he had his kidney removed and was told he had 
an eight per cent chance of surviving the next two 
years.

Soon after, Henry took part in a clinical trial at 
the Cross Cancer Institute. During his treatment, 
friends joked that Henry should take out a big loan 
given he wasn’t going to be around to pay it. One 
year after undergoing the clinical trial, his doctor, 
Naveen Basappa, leveraged that dark humour 
when he told Henry his follow-up scans showed 
no signs of cancer.

“I still remember that day. He told me I had to be 
fiscally responsible because, ‘You’re not going 
anywhere and will be paying your bills for awhile,’” 
he says.

Thanks to the lifesaving clinical trials, his chances 
of survival were dramatically altered. Henry is now 
living his best life. He has changed careers and has 
traveled around the world extensively.

All of this was made possible because of the 
incredible support of our donors who allow 
the Alberta Cancer Foundation to push for 
breakthroughs and discoveries for all Albertans 
facing cancer.

“I’m not supposed to be here. Just Google renal 
cell carcinoma stage four. The numbers don’t 
lie. I’m living proof that clinical trials work,” 

says Henry Schultz

Henry Schultz

kidney cancer survivor
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Fundraising Ideas from A to Z

Fundraising Ideas from A to Z is a creative tool to help guide you with some unique 
fundraising ideas, which will ultimately provide more moments for Albertans facing cancer!

Once you find a creative way to fundraise, make sure you ask, ask, ASK your family, friends 
and co-workers to donate to your event. Encourage them to reach out to their networks 
(through social media and by word-of-mouth) to help support you.

Art Sales - This one is a perfect way to get children under 14 involved. Have 
students produce great works of art and have a show. Parents and friends buy back 
their budding artists’ masterpieces.

Auction - Do you know anyone that would be willing to donate items or services 
to raise funds for your event (Tickets to games, theatre tickets, concerts, premium 
parking spots for a month, lunch with a Senior Executive, shadow a senior person 
for a day, coffee with your boss, etc.)?

A

Baby Photo Competition - Ask all your colleagues to bring in their baby photos. 
Scan the photos and pin them up or circulate a sheet that includes all of them. 
Charge your colleagues a fee for a chance to match the photos to the worker. 
Award a prize for the most correct answers.

Bachelor/Bachelorette Auction - Have local singles auctioned off for a date. 
Proceeds go to your event fundraiser.

Bad Hair Day - Pay a fee to go to work sporting a crazy hairstyle. The craziest 
hairstyle wins a prize!

Bad Taste Day - Who can wear the worst outfit to work? All entrants can pay a fee. 
The winner (or loser!) wins a small cash prize and the rest of the funds are donated.

Bake Sales - Hold a Friday bake sale so employees/friends have treats for the 
weekend. Ask for items to be wrapped attractively so they could be given as gifts. 
An alternative to this is to take orders for baked goods. Provide the order form; this 
ensures that people are getting what they want. 

Balloon-o-gram - Hold a Friday bake sale so employees/friends have treats for the 
weekend. Ask for items to be wrapped attractively so they could be given as gifts. 
An alternative to this is to take orders for baked goods. Provide the order form; this 
ensures that people are getting what they want. 

Barbeque - Buy buns and meat in bulk and/or on sale, and then charge your 
neighbours. Be sure to tell them about the cause!

Best/Worst Tie - Charge your colleagues/friends a fee to enter a best or worst tie 
competition. Offer a prize and have everyone vote. For extra fun, make it a small 
fashion show. Don’t restrict this competition to guys. Gals, this is a chance to put 
the men to shame.

B
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Bingo - Have a Bingo event either at work, or with your friends and family! Charge 
an entry fee ($10-$25), and then split the money you raise in half, and give one 
half to the ultimate Bingo winner, and the other half can go towards your event 
fundraising total! You can even ask the winner to donate their earnings to your 
fundraising total for a charitable tax receipt.

Birthday/Christmas Gift Pledge - Instead of your family/friends giving you gifts, ask 
them to pledge towards your fundraiser. 

Book Sale - Ask friends to donate used books to sell from $1 to $5, depending on 
the title and condition.

Bottle Drive - Let people in your neighbourhood know that you will be coming 
around to collect empty bottles the day after New Year’s Eve, Saint Patrick’s Day, 
etc. Collect the bottles and turn them in to the bottle depot.

Car Wash - For really simple fundraising ideas, look no further than the parking 
lot. There’s bound to be someone in the neighborhood who wants their hubcaps 
polished!

Change Jar - Keep a change jar in high traffic areas. All change is donated to your 
team fundraising totals. 

Coffee Runs - Get coffee or tea for your co-workers for one week. Charge a fee 
for the week, agree to delivery times and put the funds you raise toward your goal!

Company Comedy - Have employees/friends bring their favorite jokes, which 
you then combine into one volume. Sell the books at a comedy-themed party. 
Variations: favorite e-mail jokes, recipes, etc.

Cookbook - Ask your friends to bring in their favorite recipe and compile them into 
a Cookbook. Sell them for $10 -$15 with proceeds going to your event. 

Cook-off - Have contestants pay a fee for entering their prized dishes. Have a 
panel of judges choose the best dish and the winner gets a prize. 

C

Dinner - Have your fellow fundraisers host a theme dinner. Get a hall donated 
and have each member of your team prepare part of the meal. Sell tickets and get 
some entertainment donated.

Dog Wash - Everyone wants their dog to be clean, but not everyone has the ability 
to give their dog a bath at home, and groomers can be expensive. You can offer a 
low-cost dog wash for the furry, four-footed members of the community!

Donation Matching - See if your place of employment will match donations made 
by others, up to a set amount.

D
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Elevator Tax - For anyone capable of using the stairs but unwilling to do so; 
impose an “elevator tax” for a month or so. Donate the proceeds.

E-mail Ban - Ban intra-office e-mails for a day. This can be a great way to improve 
staff communication, encouraging employees to talk to each other! Charge $2 to 
participate and impose a fine on anyone who breaks the ban.

E

Flowers and Plants - Sell your extra house plants or bouquets from your garden; 
or contact your local florist and ask them to donate a portion of sales during 
Valentine’s Day or any other holiday to your fundraising event.  

Funniest Home Videos - Encourage employees/friends to bring in their funniest 
home videos or create new ones. Allot a time for showing videos. Establish a 
small entry fee. Funniest video wins grand prize of a donated DVD player or other 
appropriate prize.

F

Gift Wrapping - During the holidays, fundraisers can set up at the local mall or 
in a particular store. Valentine’s Day is another ideal time for teams to offer a gift 
wrapping booth. Charge $2 -$5 per gift, depending on the size of the item and 
number of items being wrapped.

Goodie Basket Silent Auction - Have someone pick a theme for a gift basket and 
encourage friends/family to donate an item for the basket. Collect the baskets 
and wrap them in clear plastic or cellophane and a big bow and set them out at a 
party for a couple hours. Supply paper and pen at each basket so each guest can 
bid. Highest bidders buy the baskets. Ideas for themes: baby, movie/entertainment, 
coffee/tea, knitting/sewing, toys, Italian cooking, bathing fragrances.

Going Without Sponsorship - Get people to sponsor every hour you go without 
something (e.g. coffee).

Guessing Jar - Participants pay $2 for their chance to guess how many jelly beans, 
etc. are in the jar. Winner gets the jar and all of its contents. 

Cookbook - Ask your friends to bring in their favorite recipe and compile them into 
a Cookbook. Sell them for $10 -$15 with proceeds going to your event. 

G

Handyman/Handywoman - Auction off a coworker or friend to perform a certain 
task for the day. 

Heart-o-grams/Candy Grams - Sell hearts for Valentine’s Day or candy at 
Christmas, and deliver them to your coworker’s desks or friend’s homes.

H
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Holiday Fun - For the holiday falling closest to your campaign, have employees 
decorate their offices and award a prize to the best-decorated office. Winner is 
announced at a holiday lunch. Each employee or department pays a fee of $10 to 
enter the contest.

Home Parties - Home parties are a great opportunity to get all of your friends 
together! Encourage asking the representative to donation a portion of the 
proceeds towards your fundraising goals.

Hoops Contest - Gather all your friends/family/co-workers for an elimination 
basketball shooting match. Make a donation of $5 -$10 to enter the match and the 
winner receives a prize. 

Hot-breakfast Sale - Sell a hot breakfast once a week until your fundraising 
campaign ends. Organizers bring ingredients, and then cook the orders in the 
break room/kitchen. Some examples: croissant with egg and cheese for $4; add 
two strips of bacon for 50 cents more. Or serve pancakes, waffles, sausages, 
breakfast burrito, etc. For a small price, you not only get a hearty breakfast but help 
raise funds for a great cause!

Ice Cream Social - Raise funds by collecting donations for delicious ice cream 
delights. Get creative and decorate your location as an old fashioned ice cream 
parlor and soda fountain shop. Set up tables with a variety of board games for 
patrons. Play oldies on a jukebox and charge for song requests.  

Inter-departmental Quiz - Choose a quiz master wisely and organize a quiz 
party. Examples: pop quizzes, sports or TV/film trivia, word games, etc. Vary the 
contests so that everyone has a chance to win! Charge a participation fee or ask 
for donations from participants. 

International Day - Dress up in the national outfit of another country. For an added 
twist, ask participants to bring food appropriate to the country they’re representing 
and maybe even to speak the language. Charge a $10 admission fee and have 
prizes available for best dressed, most fluent, best food, etc.

Instagram - A Picture is Worth a Thousand Words! Use Instagram to tell the story 
of why you are fundraising. Some of your followers maybe inclined to support your 
efforts and make a donation. 

I

Jail & Bail - A classic fundraiser. For a donation, friends can be arrested and for an 
additional donation can post their own bail; OR friends have a bounty placed on 
their head, are arrested, and are not set free until the entire bounty is raised (i.e. 
$100+ per inmate).

Jeans Day/Dress Pink - Send out a company-wide e-mail offering jeans every 
Friday for a month for $20.00 or unlimited jeans for the month for $40.00 (Be sure 
to check with your supervisor).

J
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Karaoke Nigh/Competition - Find a karaoke machine and invite a bunch of friends 
over. Have funny prizes such as worst singer, best dressed, worst song choice, etc. 
Charge them to enter the competition.

K

Laugh It Out - Host a comedy event at a local comedy club. You get the cover; 
they get the drink/food sales.

Lunch-box Auction - Employees supply lunches to be auctioned in the office. 
Display the lunches and give prizes for the most creative, nutritional, elegant, and 
humorous lunch. Encourage CEO and management participation.

L

Mailing List - Add to your return address labels, “I’m doing _<insert event name>__ 
to support the Alberta Cancer Foundation.” You can change your email signature 
line to add a link to your webpage too!

Miniature Golf Classic - Have a pay-to-play miniature golf tournament, with 
different teams or groups of friends designing each hole. Have prizes for the best-
designed hole. For an additional charge, offer pizza and salad (donated by a local 
eatery). 

Monthly Giving - Ask people who are unable to support you right away to sponsor 
you a set amount monthly, for example $15.00 per month.

Movie and Popcorn - Sell $4 passes for a movie you can show somewhere with a 
projector or large-screen TV. Provide popcorn. 

Murder Mystery Night - Become the life (or the death) of the party! Charge 
admission and provide food, drinks and atmosphere!

M

Name Bead Bonanza - Take orders for personalized bracelets, key chains, 
necklaces, etc. for a donation.

Non-events - Get people to donate the money they would save by not going to an 
event.

N

Obstacle Course - Create an obstacle course and have a prize for the winner. 
Encourage local sports teams, businesses and schools to enter teams and charge 
an admission fee.

Office Fundraising Challenge -Ask everyone in your office to challenge each other 
to raise the most money. Give the winner(s) a prize: movie passes, for example, or 
a dinner gift card.

O
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Office Olympics - Make up office teams and determine sign-up fees. Teams 
participate in events such as making paper airplanes to see whose flies the longest 
distance; “dressing for success,” with the best dresser named the winner; shooting 
crumpled paper into wastebaskets; playing department darts; you get the idea. 
Encourage competition between departments. Hold finals in the main lobby for all 
to see. Give out prizes for first, second and third place.

Office Scavenger Hunt - Hide clues around the office or building, leading to a 
secret prize. Participants pay a fee to enter as an individual or team. Clues are 
given at each checkpoint pointing to the next checkpoint. Clues can be placed in 
different orders to avoid teams following/copying one another. Penalties can be 
issued for unsafe behavior, splitting up or cheating by adding time to total.

Pancake Breakfast -Have a traditional pancake breakfast at work or in your 
neighborhood and either set a price or ask for donations!

Parking- Auction prime spots in the office parking lot for one-week blocks. 

Pedometer Challenge - Wear a pedometer and get people to guess how many 
steps you will take in a day. Charge $2 per guess and the closest guess wins a prize.

Pet Service - Love pets? Walk someone’s dog for a “convenience” fee of $10 -$20.

Pot Luck Party - Invite all your friends and family over for a pot luck. Encourage 
everyone to donate $5 to participate and all proceeds can go to your event 
fundraising total. 

P

Queen of Hearts - Start by selling tickets for $5 (or less depending on 
circumstance) and choose a day (Friday for instance) to have the draw every week. 
The winner then has 2 choices. The first choice is to pick a card from a deck of 52. 
If the Queen of Hearts is drawn, they win half of the money raised. If the Queen of 
Hearts is not drawn, 3 cards will be removed from the deck, and tickets will be sold 
again for the following weeks draw until the Queen of Hearts is found. 

Quilts - Sell quilt squares made by all your fellow fundraisers themselves. The 
squares can be sold in honor or in memory of people impacted by cancer. Squares 
can be 4” x 4” for $10, 8” x 8” for $15, and 12” x 12” for $25, and then raffle or 
auction off the quilt. 

Q

Recyclables - Do a recycling drive in your area. Collect recyclables and cash 
them in.

Reward Points - Collect reward points and dollars by shopping at stores that offer 
them. Then use your points to buy a prize and sell tickets on it.

Romance - Cater a romantic dinner for two. Highest donation wins the dinner.

R
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Silent Auction - Once you have collected silent auction items from friends, family 
members, and co-workers you can auction these items off. Online, over a lunch 
hour or at a party are all great ways to engage a large crowd. 

Sing About It - Lip Sync Contest at a club or community hall. Charge $10 for 
admission and contestants must pay an additional $5. The winner gets half of the 
$5 admission paid by contestants. The door cover and the other half of the $5 
contestant fee goes toward your fundraising goal.

Skip Birthday Cakes - Does your office usually buy a cake to celebrate a staff 
birthday? Skip the tradition this year and put the money you would have spent 
toward your fundraising efforts. 

Snack Bar - Sell candy, chips, popcorn, soda, bagels or donuts at the office. You 
may be able to have goodies donated so that all the money raised will be used for 
the cause.

Spaghetti Dinner - Prepare a great dinner for students, teachers, or community 
members and charge a fee.

Sporting Event Tickets - Ask sports teams to donate a number of seats for their 
games and auction off the tickets.

Sports Shorts - You can organize a softball, basketball, touch football or bowling 
tournament. Teams must pay to play.

Stars in Their Eyes - Hold your own singing/impersonation contest. Spectators pay 
“entry fees” that can be donated to your team. If you don’t want to organize an 
evening event, ask each competitor to make a short video recording and load them 
up onto your staff intranet or YouTube account.

Survivor - Create “tribes” to compete against one another. Hold physical and 
mental challenges each day for a week in which tribes compete for prizes such as 
an extra 30 minutes for lunch, show tickets, etc. Challenges can include mini-putt 
games, puzzles, quizzes, scavenger hunts, etc. Charge a participation fee or ask for 
donations from participants.

S

Tailgate - Have a Monday night “tailgate” party during football season. Each person 
pays $10 to attend. After work, get everyone together. Serve hot dogs, wings, 
chips, beverages, etc. Rent a large-screen TV, and watch the game as a team while 
enjoying great food.

Theme Dance or Party - Hold a sock hop, beach party, square dance, or a dance 
for senior citizens, etc. Charge admission ($10) and have a canteen available.

Tickets on a Basket of Goodies - Create baskets themed for holidays such as 
Mother’s Day, Christmas, Valentine’s Day or just everyday items for the everyday 
person! Sell tickets for $2 -$5.

T
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Unique Boutique - Collect or make unique one-of-a kind items for raising funds 
via an auction.

U

Vacation Day - If you are on a team with your co-workers, ask your boss if they 
can offer a bonus day off for the team member that raises the most money. 

Volunteer - Ask if your employer will make a donation if you volunteer.

V

Walk a Mile in My Shoes - Invite friends to your party and encourage them to wear 
their craziest pair of shoes. Serve items such as FOOT-long subs, CORN chips, 
SHOESTRING French fries. Play “Blue Suede Shoes,” Kicking You Out,” “Footloose,” 
“These Boots Were Made for Walking” and other appropriate tunes. Charge a $5 
-$10 admission fee.

Wine Tasting - Have a hall donated for the night and charge a $20 admission for 
guests to taste wines from around the world. As with any other fundraiser -but 
especially with this one –the wine must be donated and all liquor liability laws must 
be followed.

W

X-Mas Tidings - Make fresh evergreen wreathes and yule logs adorned with festive 
holiday bows, berries and pinecones to sell. You could also adjust this to other 
holidays (ex. Valentine’s wreaths).

X

Yard Sale of Previously Loved Items - Hold the ultimate Yard Sale. To move out the 
last few items, have a “fill a box for $5” sale during the last half hour of your yard 
sale.

Y

Zodiac Evening - Invite a guest astrologer for a star-studded fundraiser. Charge 
admission for guests or receive a personal horoscope reading. 

Z



Connect with Us
Social Media

albertacancer

Foundation Offices
Edmonton
710-10123 99 Street NW
Edmonton, Alberta T5J 3H1
P: 1.866.412.4222 

Calgary
Suite 300 1620–29 Street NW
Calgary, Alberta T2N 4L7
P: 1.866.412.4222

Cross Cancer Institute
11560 University Avenue
Edmonton, Alberta T6G 1Z2
P: 780.432.8500

Tom Baker Cancer Centre
1331 – 29 Street NW
Calgary, Alberta T2N 4N2
P: 403.521.3433 

 

Cancer Centres
Cross Cancer Institute, Edmonton

Tom Baker Cancer Centre, Calgary

Regional Cancer Centres 
Central Alberta (Red Deer), Grande  
Prairie, Jack Ady Cancer Centre  
(Lethbridge), Margery E. Yuill  
Cancer Centre, (Medicine Hat)

Community Cancer Centres
Barrhead, Bonnyville, Bow Valley,   
Camrose, Drayton Valley, Drumheller,  
High River, Hinton, Lloydminster,  
 Fort McMurray, Peace River

albertacancer.ca

Charitable Registration Number - 11878 0477 RR0001

Contact

http://albertacancer.ca
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